












VIDEO 17

MODULE 3 Page 7

© 2014 Whole Design Studios Ltd

Worksheet

Shopping Cart Abandonment

Data Analysis & Hypothesis

Cross and upsell

Inline with the above best practice, upsell and cross sell product on the page below 

the cart details.

‘Customer you bought this also looked at’

Step by step processes for increasing cart
conversions

Step 1:

To send your visitor and abandoned shopping cart an email to come back and com-

plete their checkout you need their email address.

To capture this you have two options:

1. Use an email pop up and ask them to join or o�er them a coupon in return for 

their email
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2. Make email registration the first step in the checkout process.

Step 2:

Send them a transactional email

In shopify this feature is built in, simply go to:

Settings > Notifications

And enable the abandoned cart email.
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You can also click on the customize option to edit the email content.

Step 3:

Top tips for your recovery email timing and content

Here are a list of things to include in your recovery email and test your conversion 

rate.

Timing

Make sure you send the first email straight away and do send multiple emails. 

According to a study by MIT 90% of ecommerce leads go cold in the first hour.

Social Proof

Just like in any sales environment use social proof in the form of testimonials to 

help persuade the visitor to come back and buy

Guarantees

Again just like in your landing pages your sales emails need guarantees. Show 

shipping information, return policy information and any other FAQ information your 

audience needs.

Product details

Show product details such as size, pricing and images, people need the same 

media to buy from an email as they do on your product page.
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O�er time based incentives

O�er the visitor a discount or money o� if they complete the purchase in a given 

time frame.

Contact details

Make sure to include professional contact details. Not an email only, a landline 

telephone number and address. People want to know online businesses are real 

businesses with headquarters.

Hypothesis Spreadsheet

Add any learnings to your hypothesis spreadsheet or ideas to test.
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